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Specifications for file submission
Please take note of the following guidelines 
for ads. The Alberta Teachers’ Association is not 
responsible for an ad running incorrectly due to 
incompatibility problems.

Software and Hardware
 • The ATA is on a PC platform using Adobe 

Creative Suite

Files should be saved as PDF for the press with 
type and graphics embedded.

Use Correct Colour Space
 • Black and white ads: change all colour graphics 

to black and white
 • Four-colour ads: ensure all colours are set for 

CMYK printing
 • Ensure no items are in RGB (red, green and blue) 

or Pantone spot colours

Classified Advertising
Cost

 • $1.00 per word (plus 5% GST)

Minimum Charge
 • $15.00 (15 words)

Maximum Words
 • 50

Booking Requirements  
(Display and Classified Ads)

 • Complete either the Classified Advertisement  
Order Form or Display Advertisement Order 
Form and submit by e-mail

 • Classified ads must be prepaid
 • Ads must be received by deadline,  

no exceptions

Payment
 • VISA, Mastercard, cash or cheque 

(Cheques are payable to the Alberta Teachers’ 
Association)

For assistance or order forms, contact  
Kim Dewar, Advertising Manager.
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Connected or disconnected? 
Parents need to be involved in kids’ online lives

Theresa Agnew ATA News Staff

The evening public lecture on technology and Cana-
dian youth drew a full house 
in early May, and the free live 
webcast had more than 528 
viewers, including some from 
the US, Spain and Indonesia. 
The session, co-sponsored by 
the Alberta Teachers’ Asso-
ciation (ATA) and the Alberta 
Centre for Child, Family and 
Community Research, consid-
ered the impact of online digi-
tal activities on youths’ offline 
health and mental well-being.

The first speaker, Dr Michael 
Rich, an associate professor of 
pediatrics at Harvard Medical 
School, has a background in 
media and medicine and refers 
to himself as the world’s first 
“mediatrician.”Rich opened his presentation 

by acknowledging the values-
driven response that clouds 
many people’s perceptions of 
technology and encouraging 
a research-driven response 
instead. “We come at technol-
ogy with a lot of preconcep-
tions based on what we think 
is right and wrong,” explained 
Rich. “But ultimately this is not 
about values. We need to think 
about technology the way we 
think about our children’s nu-
trition or our children’s educa-
tion. Let’s use evidence to see 
how we are changed in positive 
or negative ways by these me-
dia and then make conscious 
use of them.”The evidence Rich presented 

revealed both the advantages 
and disadvantages of the tech-
nology-centric world our youth 
live in. While it is tempting for 
parents to focus on the nega-
tive aspects of social media and 
games—violence, pornography, 
bullying, for example—me-
dia is also very fertile ground 
for the intellectual and moral 
development of teens and pre-
teens. “They seek experience; 
they seek independence; they 
seek connections. One of the 
great things the Internet has 
done is create an environment 
where youth who feel isolated 
can create community,” said 
Rich. 

But how much technology 
is too much? Research shows 
that children between the ages 
of 8 and 18 use media (mobile 
phones, laptops, tablets and 
computers) for an average of 
7 hours and 38 minutes every 
day—and that does not include 
texting and talking time. This 
doesn’t leave a lot of time for 
developing the type of creativ-
ity that comes from good old-
fashioned boredom, said Rich. 
He cited research that links 
creativity with those times 
when our minds wander and 
our thoughts “flit from memory 
to sensation like a butterfly 
flitting from flower to flower.” 
There’s not much flitting go-
ing on, however, during an 
intense round of League of Leg-
ends or Grand Theft Auto. Rich 
asked, “Are we doing our kids a 

disservice by allowing them to 
stay stimulated by being online 
all day? Are we robbing them 
of their creativity?” In closing, Rich encouraged 

audience members to play an 
active role in helping their 
children navigate the perils 
and the promise of screen time. 
“We have to help our kids un-
derstand social media. We can 
help them learn how to use 
the powerful tools they have 
online,” he said. “Canadian kids are connect-

ed and they are connected 
young,” said Dr Valerie Steeves, 
the evening’s second speaker.Steeves, an associate profes-

sor with the Faculty of Social 
Sciences at the University of 
Ottawa, has done extensive re-
search on the ways that social 
media affects the minds and 
bodies of Canadian children 
and youth, in particular young 
women.

In Canada, Steeves is a bit of 
a technology-and-kids guru. 
Since 1999, she has been in-
volved with MediaSmart’s 
Young Canadians in a Wired 
World project, which tracks 
young people’s uses and 
perceptions of technology. 
Through that research she 
learned that “kids’ online lives 
are very, very gendered. Boy 
and girls have vastly differ-
ent things to say about social 
media.” That data sparked the 
eGirls project, which explores 
girls’ experience on social 
media. 

In many ways, technology 
use has not lived up to expec-
tations, said Steeves. “When 
we talk about digital natives 
and the digital generation, the 
assumption has always been 
that if you give kids access to 
technology, they’ll make more 
technology. They’ll be so good 
at it that they will create apps 
and get involved more deeply 
in the connected world.” Data, 
however, suggests otherwise. 
While kids can “push buttons,” 
the vast majority do no more 
than that. Listening to music, 
playing games, watching tele-
vision, updating social media 
sites, following friends, family 
and celebrities—these are the 
primary ways that youth spend 
their online time. Use of social media increases 

throughout kids’ school years, 
and this has particular implica-
tions for young women. “Rather 
than opening up their world to 
new possibilities, online tech-
nologies are so enmeshed with 
mainstream media content that 
it is actually harder for girls 
to be authentic,” said Steeves. 
Participants in the eGirls Proj-
ect commented on the ways 
that social media creates ten-
sion and anxiety. Whether they 
are being “unfriended,” wor-
rying about missing out or 
wanting to appear “sexy but 
not too sexy” in the photos 
they post, many girls find the 
world of social media is fraught 
with pressure. For girls, “social 
media increases the need to be 
beautiful,” said Steeves. “They 
are bombarded with ads for 

clothing, make-up, hair prod-
ucts and diets.” Learning to navigate the me-

dia stereotypes is just one of 
many challenges for girls who 
are connected. Steeves was 

encouraged, however, to learn 
that most youth will seek sup-
port from their parents when 
their online worlds go awry. 
“Parents play a primary role 
in helping their kids and teens 

figure out how to interact with 
social media,” she said. “And 
that’s a good thing.” To find out more about con-

nected kids, view the webcast 
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NoTicES ANd EvENTS 

Send information about upcoming events to  

Raymond Gariépy (e-mail: raymond.gariepy@ata.ab.ca).

Advertising by institutions 

offering educational programs 

is accepted by the ATA News 

on a commercial basis. There is 

no guarantee these institutions 

fulfill the requirements for 

consideration as a recognized 

institution for salary grid 

purposes.

Teachers considering  enrolling 

in educational programs for 

purposes of increasing salary 

levels should consult the 

Teacher Salary Qualifications 

Board Principles or inquire 

directly to the Teacher 

Qualifications Service 

regarding the  acceptability of 

the program.

Attention teachers

The ATA News  advertisements 

of  institution  programs

interact with Canadian 

history
The canadian encyclopedia—

Historica canada’s flagship project—

has launched a new interactive 

website. Since it was first published 

in 1985, the encyclopedia has 

more than tripled in size. Today, it 

offers more than 35,000 articles in 

english and french by 4,400 authors. 

The redesign includes interactive 

features, such as curated content 

exhibits, timelines and canada 

Tweets, where the feeds of history-

making canadians are aggregated 

in a Twitter hub, as well as a user-

generated content map that invites 

canadians to share their stories. Visit 

Historica canada online at  

www.historicacanada.ca.

building peaceful 

communities  

The university of alberta faculty 

of education and the mahatma 

gandhi foundation for world 

peace are sponsoring the mahatma 

gandhi 2014 Summer institute: 

Building peaceful communities. 

This summer institute will focus 

on building peaceful communities 

and contribute to teachers’ 

understanding of community 

building in schools and classrooms; 

offer an opportunity to engage 

with other practitioners from across 

canada and the uS about important 

considerations in community 

building in an increasingly diverse 

society; and be relevant to classroom 

curriculum across subject areas and 

grade levels. 
each student will enrol in one 

of four graduate-level courses: 

Narrative inquiries as relational 

research methodology; Toward a 

curriculum of community; Toward a 

gandhian pedagogy; and Narrative 

pedagogy as Social Justice. in 

addition to the courses, there will be 

three afternoon lectures open to the 

public, which all students will attend. 

for more information and to 

register, contact eliza pinnegar, at 

elizapinnegar@gmail.com, or the 

centre for research for Teacher 

education and Development 

(crTeD), at 780-492-7770; or visit 

www.elementaryed.ualberta.ca/en/

centres/crTeD.aspx and follow the 

link to the mahatma gandhi 2014 

Summer institute page. 

learn to see, feel and create

Do you want to find your inner artist? 

Do you want to have fun learning 

how to paint in a group setting with 

individual attention? Norene procter, 

a professional artist with 29 years’ 

experience, offers art workshops 

tailored to classrooms and pD days. 

Discover more about procter’s art and 

workshops at www.sixfootsilks.com. 

contact procter by telephone at  

403-242-6102 or by e-mail at  

silks@shaw.ca.

Free eye exams curtail future 

vision problems 

each year, less than 14 per cent of 

canadian children under the age of 

six have a comprehensive eye exam 

before entering school. in alberta, a 

free program offered by optometrists, 

called eye See...eye learn, provides 

kindergarten-aged children with 

a comprehensive eye examination 

and a complimentary pair of glasses 

if they need them. The program is 

designed to detect, diagnose and 

treat children with vision problems 

before they begin school, so they 

have every opportunity to learn to 

the best of their ability. for more 

information about this program, visit 

www.optometrists.ab.ca/eye-see-eye-

learn.

travel to rwanda 

Twenty spots are available for a 

once-in-a-lifetime trip to rwanda to 

commemorate the 20th anniversary 

of the rwandan genocide. for 

100 days, beginning on the night 

of april 6, 1994, the tiny african 

country of rwanda was engulfed 

in genocidal turmoil that saw some 

1,000,000 people killed. in July 2014, 

a group of canadian teachers will 

travel to rwanda to learn more about 

what happened there in 1994, why 

it happened and how the country is 

rebuilding from this troubled piece 

of its history. The price for the trip is 

yet to be determined but is currently 

estimated at $3,000 (plus food and 

shared accommodation). for more 

information, contact Heather mccaig 

at heavendawn999@hotmail.com.

clASSifiEdS

you’ll love 
If you love

Now available through the  

oNliNe refereNce ceNtre  

at learNalberta.ca

An onlIne resource thAt brIngs 

non-fIctIon books to lIfe!

NEED TO ESCAPE?
Let us help you with an...

Exciting, Affordable,

Spring Break Experience!

Travel With Us, Inc.

Suite 38 Telus Plaza,

10025 Jasper Ave.,

Edmonton, AB T5J 2B8

Email: inquiries@twuinc.ca

Website: www.twuinc.ca

Call Us Today

780 425 1510

Economic consultants nEEdEd

The Association’s economic consultant (EC) corps comprises 

practising teachers who have a particular interest in collective 

bargaining and labour relations. The role of an EC is to liaise with 

Teacher Welfare staff in order to provide support, training and 

assistance to economic policy committees in their geographic areas. 

In addition, ECs may provide presentations about issues important 

to bargaining at Association events. The initial appointment of an EC 

is for a three-year term. Training is provided and consists of seminars 

at the ATA Summer Conference held each August. In addition, ECs 

are expected to attend two Saturday training sessions held during the 

school year as well as the Teacher Welfare Area Conference and field 

service meetings.

to aPPlY

Teachers who are interested in applying should send a letter 

highlighting reasons for the application and relevant skills to TW@

ata.ab.ca. 

Questions can be directed to Lisa Everitt, executive staff officer, 

Teacher Welfare; phone 780-447-9400 (Edmonton area),  

1-800-232-7208 (elsewhere in Alberta); e-mail TW@ata.ab.ca.

to advertise
For advertising information

Janet Halberg,  

Advertising Manager

1-780-447-9433 direct 

1-800-232-7208 toll free 

e-mail: janet.halberg@ata.ab.ca

Next deadline

march 3, 2014, 4 pm

(publication date march 11, 2014)

please Note: advertisers are encouraged 

to book their advertisement space 

early—space is limited.

Cost
Classified ads: $1.00 per word 

plus gST ($15.00 minimum)

Display ads: Varies according to size

payment
pre-payment is required. we accept 

ViSa, mastercard, cash or cheque.

Circulation: 44,000

travel & recreation
palm Springs Vacation! golf. Tan. 

Hike. Swim. Shop. play. aTa member 

discounts! Visit  

www.luxurypalmspringsvilla.com.

beautifully appointed Maui & Kauai 

condos on or across from the beach! 

condos starting from $160 per 

night—December 21, 2013 to 

January 31, 2014 and  march 1, 2013 

to april 21, 2014. Teachers must book 

direct–promo code  aTa20. Book 

online www.crhmaui.com/teacher or 

call 866-606-9964.

See europe like you’ve never seen it 

before! Highly rated tours. ideal for 

teachers! www.OnelifeTours.ca.

Great holiday rentals in France 

near montpellier and mediterranean. 

Self-catering medieval house 

and studio. from $650/wk. 

www.ruemontbel.com. 

Salliejohnson@shaw.ca

teach in China for two or four weeks 

in July 2014. interested? check us out 

at www.china-connection.ca.

log Cabin, Kootenay lake bC — 

60 kilometers north of creston on 

Kootenay lake. Beach access, boat 

launch, sauna. Kokanee Springs golf 

resort, 10 kilometers, Balfour/Nelson 

ferry, 13 kilometers. $449.00 weekly. 

phone rick 403-714-3037.

Greece! One-bedroom apartment on 

mediterranean. fully equipped 

including ac. morrow.gr@gmail.com.

Goods and Services
School tattoos! Temporary tattoos 

printed with your school’s art. 1000 

tattoos $129, free graphic service 

and free tattoo proof. website: 

www.schooltattoos.ca; e-mail: info@

schooltattoos.ca or call 613-567-2636.

Selling our executive condo in 

comox Valley, Vancouver island. 

available immediately. come for a 

tour! http://gsoliski.shawwebspace.ca. 

250-897-4492.

Kite kits $1.49 each. great for a 

classroom project! call for details. 

Kites and Other Delights. South 

edmonton common 780-487-9952.

build a Solid plan b. flexible hours 

from home. No inventory. No risk. 

www.aSolidplanB.com Or call Heidi, 

780-435-8151.

For Sale—2 bedroom phoenix 

condo. gated community. $99,500. 

http://goo.gl/Sazmvg, e-mail 

iris@wengreniuk.com. 780-431-1239.

Nominations are now being 

accepted for the alberta reading 

council’s carl Braun literacy award. 

This award is given every second year 

to individuals in recognition of 

outstanding contributions to the 

promotion of literacy in alberta. 

contact: priscilla.beaudry@epsb.ca 

for more information and nomination 

forms. 

wanted
Make-a-wish Northern alberta’s 

Kids for wish Kids program gives 

students the opportunity to help 

grant wishes to children with life-

threatening medical conditions. 

it fosters community, service, 

leadership, entrepreneurship, money 

management, volunteerism, creativity 

and school spirit. Schools can win a 

prize for raising most money. contact 

Zahida 780-444-9474.

Christian alliance international 

School (caiS), an alberta-accredited 

school in Hong Kong, invites 

applications from qualified, 

experienced teachers for 2014/15. 

attractive salary and benefits 

package. Visit employment page at 

www.cais.edu.hk for application 

details. Direct inquiries to art enns, 

Head of School: artenns@cais.edu.hk.

Disclaimer The alberta Teachers’ 

association does not necessarily endorse 

the products or services presented in 

paid advertisements or in the Notices and 

events column.
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The ATA News
Publication and Editorial Offices at  
Barnett House

Editor-in-Chief: Jonathan Teghtmeyer

Managing Editor: Cory Hare

Advertising Manager: Kim Dewar

The Alberta Teachers’ Association
11010 142 Street NW
Edmonton AB  T5N 2R1
Telephone 780-447-9436 in Edmonton
Toll free in Alberta 1-800-232-7208
Fax 780-455-6481
E-mail kim.dewar@ata.ab.ca
Website www.teachers.ab.ca

Please Note: Advertisers are encouraged to book their 
advertisement space early — space is limited.

Circulation: 42,500
The ATA News is circulated to Alberta teachers, 
school administrators, trustees, faculties of 
 education students, government employees 
and retired teachers. Libraries and educational 
 institutes around the world subscribe to the 
publication.

Copy and Contract Regulations
 • All advertising copy is subject to approval by 

the publisher.
 • All rates are subject to change on 60 days’ notice.
 • Artwork, photographs, customer corrections and 

other extras prepared for advertisers are charged 
to them.

 • Publisher is not bound by any verbal agreements 
or any conditions conflicting with policies 
covered by this rate card.

 • Publisher accepts no liability for failure for any 
cause to insert any advertisement.

Display Advertising
For print-ready artwork
(effective August 2016)

Ad size Width Height Rate

1/8 page 4" 43/4"

$335.00
61/8" 31/8"

81/8" 23/8"

101/4" 17/8"

Ad size Width Height Rate

1/6 page 4" 6"
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Ad size Width Height Rate

1/4 page 4" 93/8"
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Ad size Width Height Rate
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$1,350.00
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Ad size Width Height Rate

Full page 101/4" 153/8" $2,715.00
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2016/17 Advertising Deadlines  
and Publication Dates, Volume 51

No. Deadline Publication

1 Aug 22 Aug 30

2 Sept 2 Sept 13

3 Sept 19 Sept 27

4 Oct 3 Oct 11

5 Oct 17 Oct 25

6 Oct 31 Nov 8

7 Nov 14 Nov 22

8 Nov 28 Dec 6

9 Jan 9 Jan 17

10 Jan 23 Jan 31

11 Feb 6 Feb 14

12 Feb 17 Feb 28

13 Mar 6 Mar 14

14 Mar 20 Mar 28

15 Apr 3 Apr 11

16 Apr 13 Apr 25

17 May 8 May 16

18 May 19 May 30

19 June 5 June 13


